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The Fresh Air Fund is a youth development organization providing transformative outdoor experiences,
at no cost, for New York City children from underserved communities.

In summer 2025, over 1,750 children attended one of our six sleepaway camps in New York’s Mid-
Hudson Valley. Youth discovered a love of the outdoors and built resiliency and independence through
trying new activities.

Thanks to the commitment of generous supporters and partners, New York City chlldren experlenced
the benefits of time spent in nature and the joy of a Fresh Air summer. S

CAMP

The Fresh Air Fund operated six sleepaway camps: Camp ABC, Camp
Hayden-Marks, Camp Hidden Valley, Camp Junior, Camp Mariah - the
Career Awareness Camp - and Camp Tommy.

Over 400 camp staff, including international staff and many alumni of
Fresh Air programs, provided a supportive environment for campers to
develop confidence, make new friends and learn new skills.

Swimming, archery, soccer, hiking, fishing and drama were favorite
activities as well as visits to the planetarium and model farm. Campers
harvested vegetables, learned about composting and prepared healthy
recipes in the nutrition center.
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“My favorite memory from camp was when |
learned how to swim. It helped me get closer

to nature and | even tried archery for
the first time!” - Dorian, 12

THE NEW LEADERSHIP PROGRAM
AT CAMP TOMMY

A new leadership program was launched at Camp Tommy in summer
2025, consolidating our leadership programs from across Sharpe
Reservation into one camp and bringing together the Counselors-in-
Training (CIT) and Leaders-in-Training (LIT) programs.

The curriculum engages the outdoors as a learning environment with a
focus on leadership development, teamwork, collaboration and
mentorship. Teens are connected to more opportunities and to the
support and networks they need to succeed.




The program provides a pipeline for future staff and creates a supportive
community for teens to build skills and feel empowered.

In 2025, Camp Tommy welcomed 38 CITs and 54 LITs. CITs participated in
four sessions, and LITs attended two sessions. In addition, 11 CITs and 22
LITs participated in leadership programs at Camp Junior.

“We are learning to become counselors in a
fun and engaging way and learn important
lessons through workshops with our friends.

The workshops aren’t just teaching us how to
be counselors; they are teaching us how
to be adults!” - Lily, 16, CIT

PARTNERSHIP HIGHLIGHTS

The Design to Thrive program, a partnership between The Fresh Air Fund
and PennPraxis at the University of Pennsylvania Stuart Weitzman School of
Design, involved CITs and teens in collaborative and skills-building
projects at Camp Tommy. CITs explored architecture and design by
building their own wooden furniture and planting greenery to create “The
Lawn,” a space for camp community building.

The ASCAP Foundation, a partner since 1999, provided guitars, keyboards
and instructors, inspiring many campers to play music at camp and
beyond. The OneSight EssilorLuxottica Foundation, a partner since 2003,
provided free vision screenings for campers and free glasses for those
who needed them.

For the first time, the Speakeasy Bookmobile visited camp through the
nonprofit House of Speakeasy encouraging campers to select from a broad
range of donated books. Campers also enjoyed visits from The Estée
Lauder Companies, Disney/ESPN employees and the clothing company
Theory.

Camp Junior campers enjoyed a Field Day of sports, activities and
s’mores with Bronx elected officials. We also welcomed community
partners for a day at Camp Tommy so they could see programming
first-hand and be able to share their experiences with New York City
families.
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